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flangsu

Transition and Behavior Management
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- deziunaeeAngdn nuzaasntedanisaugiuatnels
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4 Javdy . .

Talasenns @4l 893) Desired State (A Living Community)

Wwaz Critical Success Factors (WAnssunisuanulaeu whdasila / a)

- Anlvdfanssusne g e liifiangAnssurasnisiFeulluasdns

N‘ “‘V o « | Z: v 1 o

ApadurelsylerineuRaNIIRsIMaTNI9aa WY N19vin

Knowledge sharing, Team Briefing, KM Activities/ Big event,

N9IlAAT KM web, 4atlsenin KM Logo

. . 1
Knowledge Management N193ANITIAIIUY (/



N.N.9.

AUNNUAMEZNFIUNITNRIUITEULSI NS

Nanggu
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e lHiusesiie usy i qummamﬂﬁﬂummi
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- Knowledge Organization

- News- Promotion

- Web board- Activities

- Web link- Search

- Ask Expert

- Post announcement , efc.

@ N1SIANISAIINS

Knowledge Management



N.N.q9.

AUNIUAENTTNNTNAIUITZLLIITNNG

TuwmananmsnismfvumsIinnsaug

Identification

of Knowledge Need

Sharing of Collection of

Knowledge Knowledge

Creation of

Knowledge

Knowledge

update

NanNssu

Training / Learning
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KM corner, Seminar/Public Training, Site Visit
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Measurements

o Jo
5. MM

° < o a dy v & v v “y
AL 5AvIFaRANAATadlAgaNTg Nugna IiulAnmaTn

v
o Do

Seldaain sy uusnasznnsng g naaAuliinn g
auluasdnsiilant 181 aeruAaiiu Wsthalss fiusauas
Wunlasanislv anadasiuinguss TR

Implementation : Success rate, Satisfaction, Online self test
System : Ease of use, Response time, Percentage of

system down

Output @ Suggestion, Visitor, Percentage of Volunteer in
Knowledge Organization

Outcome : Employee Safisfaction, Customer Satisfaction

Recognition and Reward
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| a o P
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N . | Vv o a
Invitation card/ Thank you card Tunnslviaanu 1AL
I‘Udl [~ a Vv Vv Iydl
Lm;dmzmLﬂmwmﬂﬂwmmguﬂaau

31978 3L KM Game
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Process

Technology
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e System : Ease of use, Response time, Percentage
of system down

e Qutput : Suggestion, Visitor, Percentage of Volunteer
in Knowledge Organization

e Outcome : Employee Satisfaction, Customer Satis-

faction
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http://www.apgc.org

2. Asian Productivity Organization-APO

http://www.apo-tokyo.org

3. BRINT http://www.brint.com

http://www.brint.com

4. Buckman Laboratories Knowledge Nurture

http://www. knowledge-nurture.com

3. CIo

http://www.cio.com

6. David Skyrme: Knowledge Connections

http://www. Skyrme.com

7. Dialog on Leadership

http://www. Dialogonleadership.org

8. Ernst and Young

http://www.ey.com/global/content.nst/

international/Home

9. Harvard Business Reviewl

http://www. Harvardbusinessonline.hbsp.

harvard.edu/b02/en/hbr/hbr__home.jhtml

10. Infonortics

http://www.infonortics.com

11. Information and Knowledge Management Society

http://www.ikms.org

12. KM Tool

http://www.kmtool.neet

13. KM Waorld

http://www.kmworld.com

14. Knowledge Management

http://www.kmmag.com

15. Peter F. Drucker

http://www. Peter-drucker.com

18. SOL - Society for Organizational Learning

http://www.solonline.org

17. Standards, Productivity and Innovation Board-SPRING

http://www.spring.gov.sg/portal/main.html

18. Sveiby Knowledge Associates

http://www.sveiby.com
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http://www.gurteen.com

20. The Know Network-Most Admired Knowledge
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22. The Knowledge Management Forum

http://www.km-forum.org
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http://www.kmresources.com
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24. The World Bank http://www.worldbank.org
25. ThinkingShift http://www.thinkingshift.com
26. United Nation Popullation Fund- Knowledge sharing http://www.unfpa.org/ knowledgesharing

27.

University of Kentucky

http://www.uky.edu

28.
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http://www.kmmagazine.com
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International Society for Knowledge Management

http://isko.org

30.

The European KM Community

http://www.knowledgeboard.com
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